
  

  

 
The Official Journal of the National Marine Electronics Association 

TAP INTO THE MARKETING POWER 
OF PRINT – WEB – DIGITAL!  

When you advertise in the Marine Electronics Journal, you connect 
with wholesale and retail buyers of marine electronics through: 
(1) Marine Electronics Journal The number one marine electronics magazine for sales and 

service dealers, retailers, distributors, and others involved in the wholesale side of the 
business. Advertisers also receive coverage of their new products and technology 
development. (6,000+ circulation per issue; according to our surveys, each copy is read by an average of 4 
people; approx. 24,000 readers per issue) 

(2) Marine Electronics Journal Buyers’ Guide, Consumer Edition The most comprehensive, 
accurate source of products, dealers, manufacturers, and buying tips on marine electronics 
for the boating public. The Buyers’ Guide, Consumer Edition receives 75% higher 
circulation than normal issues through distribution by dealers, and through major boat 
shows including Miami, Fort Lauderdale, Seattle, and Atlantic City. (10,000+ circulation; 
approx. 40,000 readers per issue) 

(3) www.NMEA.org This page one Google link (based on key words marine electronics) makes 
sure your marketing and advertising is showcased to the entire marine electronics business 
and the boating public. (25,000+ visitors per month; 300,000+ visitors per year) 

(4) Marine Electronics Journal Online Buyers’ Guide, Consumer Edition The best searchable 
database for marine electronics on the Web, the online MEJ Buyers’ Guide, Consumer 
Edition makes finding products, dealers, and manufacturers easy. Your marketing and 
advertising in the Marine Electronics Journal puts your company on center stage. For each 
page of advertising, your company receives one banner ad linked to your company’s 
website. (5,000+ visitors per month; 60,000+ visitors per year) 

(5) Marine Electronics Journal Digital Issue All digital issues are available to members of the 
NMEA. Our digital issue of the Marine Electronics Journal Buyers’ Guide, Consumer Edition 
is also available to the boating public through the websites: www.NMEA.org and 
www.MarineElectronicsJournal.com. Advertisements in the digital issues are hyperlinked 
to advertisers’ websites. 

For information on marketing opportunities, contact us: 
Bruce Cole Tel: 1-207-230-0554 
Marine Electronics Journal Fax: 1-207-236-0369 
34 Spruce St. Email: bcole@mcnabbmarketing.com 
Rockport, ME 04856 USA  

 


